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Appendix C: Texas Regions 

Region 1. High Plains 
Total 2006 Population:      800,342 

Average Gov’t Expenditure per 1K Pop:  $3.79 

Average Median Income:    $45,139 

Average Poverty Rate:      17% 

Average Unemployment Rate:    4.43% 

2000 Percentage Churchgoers    74% 

From Guidestar Sample: 

Number of Nonprofits:    335 

Health Nonprofits:    33 

Human Services Nonprofits:  100 

Education Nonprofits:    65 

Mentoring Nonprofits:    5 

Religion Nonprofits:    11 

Figure 1. Region 1 Nonprofits by Service Category 

 

Source: Guidestar 
 

Figure 2. Region 1 Nonprofits by Size Category 

 

Source: Guidestar    
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Region 2. Northwest Texas 
Total 2006 Population:      547,284 

Average Gov’t Expenditure per 1K Pop: $4.02 

Average Median Income:    42,690 

Average Poverty Rate:   16% 

Average Unemployment Rate:    4.34% 

2000 Percentage Churchgoers    66% 

From Guidestar Sample: 

Number of Nonprofits:    234 

Health Nonprofits:    18 

Human Services Nonprofits:  67 

Education Nonprofits:    44 

Mentoring Nonprofits:    7 

Religion Nonprofits:    6 

Figure 3. Region 2 Nonprofits by Service Category 

 

Source: Guidestar 
 

Figure 4. Region 2 Nonprofits by Size Category 

 

Source: Guidestar    
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Region 6. Gulf Coast 
Total 2006 Population:      5,625,949 

Average Gov’t Expenditure per 1K Pop: $2.78 

Average Median Income:    $57,100 

Average Poverty Rate:   14% 

Average Unemployment Rate:    4.95% 

2000 Percentage Churchgoers    49% 

From Guidestar Sample: 

Number of Nonprofits:    1,738 

Health Nonprofits:    117 

Human Services Nonprofits:  375 

Education Nonprofits:    465 

Mentoring Nonprofits:    20 

Religion Nonprofits:    66 

Figure 11. Region 6 Nonprofits by Service Category 

 

Source: Guidestar 
 

Figure 12. Region 6 Nonprofits by Size Category 

 

Source: Guidestar   
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Region 7. Central Texas 
Total 2006 Population:      2,665,089 

Average Gov’t Expenditure per 1K Pop: $3.47 

Average Median Income:    $51,523 

Average Poverty Rate:   15% 

Average Unemployment Rate:    4.77% 

2000 Percentage Churchgoers    55% 

From Guidestar Sample: 

Number of Nonprofits:    1,040 

Health Nonprofits:    76 

Human Services Nonprofits:  244 

Education Nonprofits:    287 

Mentoring Nonprofits:    24 

Religion Nonprofits:    31 

Figure 13. Region 7 Nonprofits by Service Category 

 

Source: Guidestar 
 

Figure 14. Region 7 Nonprofits by Size Category 

 

Source: Guidestar   
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Region 8. Upper South Texas 
Total 2006 Population:      2,391,127 

Average Gov’t Expenditure per 1K Pop: $3.92 

Average Median Income:    $43,346 

Average Poverty Rate:   20% 

Average Unemployment Rate:    5.05% 

2000 Percentage Churchgoers    58% 

From Guidestar Sample: 

Number of Nonprofits:    753 

Health Nonprofits:    83 

Human Services Nonprofits:  209 

Education Nonprofits:    158 

Mentoring Nonprofits:    12 

Religion Nonprofits:    23 

Figure 15. Region 8 Nonprofits by Service Category 

 

Source: Guidestar 
 

Figure 16. Region 8 Nonprofits by Size Category 

 

Source: Guidestar   
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Region 9. West Texas 
Total 2006 Population:      533,719 

Average Gov’t Expenditure per 1K Pop: $2.85 

Average Median Income:    $43,400 

Average Poverty Rate:   18% 

Average Unemployment Rate:    4.65% 

2000 Percentage Churchgoers    48% 

From Guidestar Sample: 

Number of Nonprofits:    195 

Health Nonprofits:    17 

Human Services Nonprofits:  57 

Education Nonprofits:    51 

Mentoring Nonprofits:    4 

Religion Nonprofits:    6 

Figure 17. Region 9 Nonprofits by Service Category 

 

Source: Guidestar 
 

Figure 18. Region 9 Nonprofits by Size Category 

 

Source: Guidestar   
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Region 10. Upper Rio Grande 
Total 2006 Population:      769,270 

Average Gov’t Expenditure per 1K Pop: $5.28 

Average Median Income:    $35,883 

Average Poverty Rate:   26% 

Average Unemployment Rate:    5.63% 

2000 Percentage Churchgoers    63% 

From Guidestar Sample: 

Number of Nonprofits:    152 

Health Nonprofits:    14 

Human Services Nonprofits:  45 

Education Nonprofits:    23 

Mentoring Nonprofits:    1 

Religion Nonprofits:    8 

Figure 19. Region 10 Nonprofits by Service Category 

 

Source: Guidestar 
 

Figure 20. Region 10 Nonprofits by Size Category 

 

Source: Guidestar   
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Region 11. Lower South Texas 
Total 2006 Population:      1,993,729 

Average Gov’t Expenditure per 1K Pop: $3.88 

Average Median Income:    $36,453 

Average Poverty Rate:   27% 

Average Unemployment Rate:    6.27% 

2000 Percentage Churchgoers    74% 

From Guidestar Sample: 

Number of Nonprofits:    294 

Health Nonprofits:    38 

Human Services Nonprofits:  81 

Education Nonprofits:    56 

Mentoring Nonprofits:    6 

Religion Nonprofits:    18 

Figure 21. Region 11 Nonprofits by Service Category 

 

Source: Guidestar 
 

Figure 22. Region 11 Nonprofits by Size Category 

 

Source: Guidestar 
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Appendix D: NTEE Codes 
NATIONAL TAXONOMY OF EXEMPT ENTITIES - CORE CODES (NTEE-CC) CLASSIFICATION SYSTEM (rev. May 2005) 

 
 

A ARTS, CULTURE & 
HUMANITIES 
A01 Alliances & Advocacy 
A02 Management & Technical Assistance 
A03 Professional Societies & Associations  
A05 Research Institutes & Public Policy Analysis 
A11 Single Organization Support 
A12 Fund Raising & Fund Distribution 
A19 Support NEC 
A20 Arts & Culture 
A23 Cultural & Ethnic Awareness 
A24 Folk Arts 
A25 Arts Education 
A26 Arts & Humanities Councils & Agencies 
A27 Community Celebrations 
A30 Media & Communications 
A31 Film & Video 
A32 Television 
A33 Printing & Publishing 
A34 Radio 
A40 Visual Arts 
A50 Museums 
A51 Art Museums 
A52 Children’s Museums 
A54 History Museums 
A56 Natural History & Natural Science Museums 
A57 Science & Technology Museums 
A60 Performing Arts 
A61 Performing Arts Centers 
A62 Dance 
A63 Ballet 
A65 Theater 
A68 Music 
A69 Symphony Orchestras 
A6A Opera 
A6B Singing & Choral Groups 
A6C Bands & Ensembles 
A6E Performing Arts Schools 
A70 Humanities 
A80 Historical Organizations 
A82 Historical Societies & Historic Preservation 
A84 Commemorative Events 
A90 Arts Services 
A99 Arts, Culture & Humanities 
NEC 
 
B EDUCATION 
B01 Alliances & Advocacy  
B02 Management & Technical Assistance  
B03 Professional Societies & Associations  
B05 Research Institutes & Public Policy Analysis  
B11 Single Organization Support  
B12 Fund Raising & Fund Distribution  
B19 Support NEC 
B20 Elementary & Secondary 
Schools 
B21 Preschools 
B24 Primary & Elementary Schools 

B25 Secondary & High Schools 
B28 Special Education 
B29 Charter Schools 
B30 Vocational & Technical 
Schools 
B40 Higher Education 
B41 Two-Year Colleges 
B42 Undergraduate Colleges 
B43 Universities 
B50 Graduate & Professional 

Schools 
B60 Adult Education 
B70 Libraries 
B80 Student Services 
B82 Scholarships & Student Financial Aid 
B83 Student Sororities & Fraternities 
B84 Alumni Associations 
B90 Educational Services 
B92 Remedial Reading & Encouragement 
B94 Parent & Teacher Groups 
B99 Education NEC 
 
C ENVIRONMENT 
C01 Alliances & Advocacy  
C02 Management & Technical Assistance  
C03 Professional Societies & Associations  
C05 Research Institutes & Public Policy Analysis  
C11 Single Organization Support  
C12 Fund Raising & Fund Distribution  
C19 Support NEC 
C20 Pollution Abatement & 
Control 
C27 Recycling 
C30 Natural Resources 

Conservation & Protection 
C32 Water Resources, Wetlands Conservation & 

Management 
C34 Land Resources Conservation 
C35 Energy Resources Conservation & 

Development 
C36 Forest Conservation 
C40 Botanical, Horticultural & 

Landscape Services 
C41 Botanical Gardens & Arboreta 
C42 Garden Clubs 
C50 Environmental 
Beautification 
C60 Environmental Education 
C99 Environment NEC 
 
D ANIMAL-RELATED 
D01 Alliances & Advocacy  
D02 Management & Technical Assistance  
D03 Professional Societies & Associations  
D05 Research Institutes & Public Policy Analysis  
D11 Single Organization Support  

D12 Fund Raising & Fund Distribution  
D19 Support NEC 
D20 Animal Protection & Welfare 
D30 Wildlife Preservation & 
Protection 
D31 Protection of Endangered Species 
D32 Bird Sanctuaries 
D33 Fisheries Resources 
D34 Wildlife Sanctuaries 
D40 Veterinary Services 
D50 Zoos & Aquariums 
D60 Animal Services NEC 
D61 Animal Training 
D99 Animal-Related NEC 
 
E HEALTH CARE 
E01 Alliances & Advocacy  
E02 Management & Technical Assistance  
E03 Professional Societies & Associations  
E05 Research Institutes & Public Policy Analysis  
E11 Single Organization Support  
E12 Fund Raising & Fund Distribution  
E19 Support NEC 
E20 Hospitals 
E21 Community Health Systems 
E22 General Hospitals 
E24 Specialty Hospitals 
E30 Ambulatory & Primary 
Health Care 
E31 Group Health Practices 
E32 Community Clinics 
E40 Reproductive Health Care 
E42 Family Planning 
E50 Rehabilitative Care 
E60 Health Support 
E61 Blood Banks 
E62 Emergency Medical Services & Transport 
E65 Organ & Tissue Banks 
E70 Public Health 
E80 Health (General & 
Financing) 
E86 Patient & Family Support 
E90 Nursing 
E91 Nursing Facilities 
E92 Home Health Care 
E99 Health Care NEC 
 
F MENTAL HEALTH & CRISIS 

INTERVENTION 
F01 Alliances & Advocacy  
F02 Management & Technical Assistance  
F03 Professional Societies & Associations  
F05 Research Institutes & Public Policy Analysis  
F11 Single Organization Support  
F12 Fund Raising & Fund Distribution  
F19 Support NEC 

F20 Substance Abuse Dependency, 
Prevention & Treatment 

F21 Substance Abuse Prevention 
F22 Substance Abuse Treatment 
F30 Mental Health Treatment 
F31 Psychiatric Hospitals 
F32 Community Mental Health Centers 
F33 Residential Mental Health Treatment 
F40 Hot Lines & Crisis Intervention 
F42 Sexual Assault Services 
F50 Addictive Disorders NEC 
F52 Smoking Addiction 
F53 Eating Disorders & Addictions 
F54 Gambling Addiction 
F60 Counseling 
F70 Mental Health Disorders 
F80 Mental Health Associations 
F99 Mental Health & Crisis 

Intervention NEC 
 
G DISEASES, DISORDERS & 

MEDICAL DISCIPLINES 
G01 Alliances & Advocacy  
G02 Management & Technical Assistance  
G03 Professional Societies & Associations  
G05 Research Institutes & Public Policy Analysis  
G11 Single Organization Support  
G12 Fund Raising & Fund Distribution  
G19 Support NEC 
G20 Birth Defects & Genetic 
Diseases 
G25 Down Syndrome 
G30 Cancer 
G32 Breast Cancer 
G40 Diseases of Specific Organs 
G41 Eye Diseases, Blindness & Vision 
Impairments 
G42 Ear & Throat Diseases 
G43 Heart & Circulatory System Diseases & 

Disorders 
G44 Kidney Diseases 
G45 Lung Diseases 
G48 Brain Disorders 
G50 Nerve, Muscle & Bone 
Diseases 
G51 Arthritis 
G54 Epilepsy 
G60 Allergy-Related Diseases 
G61 Asthma 
G70 Digestive Diseases & 
Disorders 
G80 Specifically Named 
Diseases 
G81 AIDS 
G83 Alzheimer’s Disease 
G84 Autism 

G90 Medical Disciplines 
G92 Biomedicine & Bioengineering  
G94 Geriatrics 
G96 Neurology & Neuroscience 
G98 Pediatrics 
G9B Surgical Specialties 
G99 Diseases, Disorders & 

Medical Disciplines NEC 
 
H MEDICAL RESEARCH 
H01 Alliances & Advocacy  
H02 Management & Technical Assistance  
H03 Professional Societies & Associations  
H05 Research Institutes & Public Policy Analysis  
H11 Single Organization Support  
H12 Fund Raising & Fund Distribution  
H19 Support NEC 
H20 Birth Defects & Genetic 

Diseases Research 
H25 Down Syndrome Research 
H30 Cancer Research 
H32 Breast Cancer Research 
H40 Diseases of Specific Organ 
Research 
H41 Eye Diseases, Blindness & Vision 

Impairments Research 
H42 Ear & Throat Diseases Research 
H43 Heart & Circulatory System Diseases & 

Disorders Research 
H44 Kidney Diseases Research 
H45 Lung Diseases Research 
H48 Brain Disorders Research 
H50 Nerve, Muscle & Bone 

Diseases Research 
H51 Arthritis Research 
H54 Epilepsy Research 
H60 ALLERGY-RELATED DISEASES 

RESEARCH 
H61 Asthma Research 
H70 Digestive Diseases & 

Disorders Research 
H80 Specifically Named 

Diseases Research 
H81 AIDS Research 
H83 Alzheimer’s Disease Research 
H84 Autism Research 
H90 Medical Disciplines 
Research 
H92 Biomedicine & Bioengineering Research 
H94 Geriatrics Research 
H96 Neurology & Neuroscience Research 
H98 Pediatrics Research 
H9B Surgical Specialties Research 
H99 Medical Research NEC 
 
I CRIME & LEGAL-RELATED  



 

I01 Alliances & Advocacy  
I02 Management & Technical Assistance  
I03 Professional Societies & Associations  
I05 Research Institutes & Public Policy Analysis  
I11 Single Organization Support  
I12 Fund Raising & Fund Distribution  
I19 Support NEC 
I20 Crime Prevention 
I21 Youth Violence Prevention 
I23 Drunk Driving-Related 
I30 Correctional Facilities 
I31 Half-Way Houses for Offenders & Ex-

Offenders 
I40 Rehabilitation Services for 
Offenders 
I43 Inmate Support 
I44 Prison Alternatives 
I50 Administration of Justice 
I51 Dispute Resolution & Mediation 
I60 Law Enforcement 
I70 Protection Against Abuse 
I71 Spouse Abuse Prevention 
I72 Child Abuse Prevention 
I73 Sexual Abuse Prevention 
I80 Legal Services 
I83 Public Interest Law 
I99 Crime & Legal-Related NEC 
 
J EMPLOYMENT 
J01 Alliances & Advocacy  
J02 Management & Technical Assistance  
J03 Professional Societies & Associations  
J05 Research Institutes & Public Policy Analysis  
J11 Single Organization Support  
J12 Fund Raising & Fund Distribution  
J19 Support NEC 
J20 Employment Preparation & 

Procurement 
J21 Vocational Counseling 
J22 Job Training 
J30 Vocational Rehabilitation 
J32 Goodwill Industries 
J33 Sheltered Employment 
J40 Labor Unions 
J99 Employment NEC 
 
K FOOD, AGRICULTURE & 
NUTRITION  
K01 Alliances & Advocacy  
K02 Management & Technical Assistance  
K03 Professional Societies & Associations  
K05 Research Institutes & Public Policy Analysis  
K11 Single Organization Support  
K12 Fund Raising & Fund Distribution  
K19 Support NEC 
K20 Agricultural Programs 
K25 Farmland Preservation 
K26 Animal Husbandry 
K28 Farm Bureaus & Granges 
K30 Food Programs 
K31 Food Banks & Pantries 

K34 Congregate Meals 
K35 Soup Kitchens 
K36 Meals on Wheels 
K40 Nutrition 
K50 Home Economics 
K99 Food, Agriculture & 
Nutrition NEC 
 
L HOUSING & SHELTER 
L01 Alliances & Advocacy  
L02 Management & Technical Assistance  
L03 Professional Societies & Associations  
L05 Research Institutes & Public Policy Analysis  
L11 Single Organization Support  
L12 Fund Raising & Fund Distribution  
L19 Support NEC 
L20 Housing Development, 

Construction &  Management 
L21 Low-Income & Subsidized Rental Housing 
L22 Senior Citizens’ Housing & Retirement 

Communities 
L24 Independent Housing for People with 
Disabilities 
L25 Housing Rehabilitation 
L30 Housing Search Assistance 
L40 Temporary Housing 
L41 Homeless Shelters 
L50 Homeowners & Tenants 
Associations 
L80 Housing Support 
L81 Home Improvement & Repairs 
L82 Housing Expense Reduction Support 
L99 Housing & Shelter NEC 
 
M PUBLIC SAFETY, DISASTER 

PREPAREDNESS & RELIEF 
M01 Alliances & Advocacy  
M02 Management & Technical Assistance  
M03 Professional Societies & Associations  
M05 Research Institutes & Public Policy Analysis  
M11 Single Organization Support  
M12 Fund Raising & Fund Distribution  
M19 Support NEC 
M20 Disaster Preparedness & 

Relief Services 
M23 Search & Rescue Squads 
M24 Fire Prevention 
M40 Safety Education 
M41 First Aid 
M42 Automotive Safety 
M60 Public Safety Benevolent 

Associations 
M99 Public Safety, Disaster 

Preparedness & Relief NEC 
 
N  RECREATION & SPORTS  
N01 Alliances & Advocacy  
N02 Management & Technical Assistance  
N03 Professional Societies & Associations  
N05 Research Institutes & Public Policy Analysis  

N11 Single Organization Support  
N12 Fund Raising & Fund Distribution  
N19 Support NEC 
N20 Camps 
N30 Physical Fitness & 

Community Recreational 
Facilities 

N31 Community Recreational Centers 
N32 Parks & Playgrounds 
N40 Sports Associations & 

Training Facilities 
N50 Recreational Clubs 
N52 Fairs 
N60 Amateur Sports 
N61 Fishing & Hunting 
N62 Basketball 
N63 Baseball & Softball 
N64 Soccer 
N65 Football  
N66 Racquet Sports 
N67 Swimming & Other Water Recreation 
N68 Winter Sports  
N69 Equestrian 
N6A Golf 
N70 Amateur Sports 
Competitions 
N71 Olympics 
N72 Special Olympics 
N80 Professional Athletic 
Leagues 
N99 Recreation & Sports NEC 
 
O YOUTH DEVELOPMENT 
O01 Alliances & Advocacy 
O02 Management & Technical Assistance 
O03 Professional Societies & Associations 
O05 Research Institutes & Public Policy Analysis 
O11 Single Organization Support 
O12 Fund Raising & Fund Distribution 
O19 Support NEC 
O20 Youth Centers & Clubs 
O21 Boys Clubs 
O22 Girls Clubs 
O23 Boys & Girls Clubs 
O30 Adult & Child Matching 
Programs 
O31 Big Brothers & Big Sisters 
O40 Scouting Organizations 
O41 Boy Scouts of America 
O42 Girl Scouts of the U.S.A. 
O43 Camp Fire 
O50 Youth Development 
Programs 
O51 Youth Community Service Clubs 
O52 Youth Development - Agricultural 
O53 Youth Development - Business 
O54 Youth Development - Citizenship 
O55 Youth Development - Religious Leadership 
O99 Youth Development NEC 
 

P HUMAN SERVICES 
P01 Alliances & Advocacy  
P02 Management & Technical Assistance  
P03 Professional Societies & Associations  
P05 Research Institutes & Public Policy Analysis  
P11 Single Organization Support  
P12 Fund Raising & Fund Distribution  
P19 Support NEC 
P20 Human Services 
P21 American Red Cross 
P22 Urban League 
P24 Salvation Army 
P26 Volunteers of America 
P27 Young Men’s or Women’s Associations 
P28 Neighborhood Centers 
P29 Thrift Shops 
P30 Children & Youth Services 
P31 Adoption 
P32 Foster Care 
P33 Child Day Care 
P40 Family Services 
P42 Single Parent Agencies 
P43 Family Violence Shelters 
P44 In-Home Assistance 
P45 Family Services for Adolescent Parents 
P46 Family Counseling 
P47 Pregnancy Centers 
P50 Personal Social Services 
P51 Financial Counseling 
P52 Transportation Assistance 
P58 Gift Distribution 
P60 Emergency Assistance 
P61 Travelers’ Aid 
P62 Victims’ Services 
P70 Residential Care & Adult 

Day Programs 
P71 Adult Day Care 
P73 Group Homes 
P74 Hospices 
P75 Supportive Housing for Older Adults 
P80 Centers to Support the 

Independence of Specific 
Populations 

P81 Senior Centers 
P82 Developmentally Disabled Centers 
P84 Ethnic & Immigrant Centers 
P85 Homeless Centers 
P86 Blind & Visually Impaired Centers  
P87 Deaf & Hearing Impaired Centers 
P88 LGBT Centers  
P99 Human Services NEC 
 
Q INTERNATIONAL, FOREIGN 

AFFAIRS & NATIONAL 
SECURITY  

Q01 Alliances & Advocacy  
Q02 Management & Technical Assistance  
Q03 Professional Societies & Associations  
Q05 Research Institutes & Public Policy Analysis  
Q11 Single Organization Support  
Q12 Fund Raising & Fund Distribution  

Q19 Support NEC 
Q20 Promotion of International 

Understanding 
Q21 International Cultural Exchange 
Q22 International Academic Exchange 
Q23 International Exchange NEC 
Q30 International Development 
Q31 International Agricultural Development 
Q32 International Economic Development 
Q33 International Relief 
Q35 Democracy & Civil Society Development 
Q40 International Peace & 
Security 
Q41 Arms Control & Peace 
Q42 United Nations Associations 
Q43 National Security 
Q50 International Affairs, 

Foreign Policy & Globalization 
Q51 International Economic & Trade Policy 
Q70 International Human Rights 
Q71 International Migration & Refugee Issues 
Q99 International, Foreign 

Affairs & National Security NEC 
 
R CIVIL RIGHTS, SOCIAL ACTION 

& ADVOCACY 
R01 Alliances & Advocacy  
R02 Management & Technical Assistance  
R03 Professional Societies & Associations  
R05 Research Institutes & Public Policy Analysis  
R11 Single Organization Support  
R12 Fund Raising & Fund Distribution  
R19 Support NEC 
R20 Civil Rights 
R22 Minority Rights 
R23 Disabled Persons’ Rights 
R24 Women’s Rights 
R25 Seniors’ Rights 
R26 Lesbian and Gay Rights 
R28 Children’s Rights 
R30 Intergroup & Race Relations 
R40 Voter Education & 
Registration 
R60 Civil Liberties 
R61 Reproductive Rights 
R62 Right to Life 
R63 Censorship, Freedom of Speech & Press 
R67 Right to Die & Euthanasia 
R99 Civil Rights,  Social Action 

& Advocacy NEC 
 
S COMMUNITY IMPROVEMENT & 

CAPACITY BUILDING  
S01 Alliances & Advocacy  
S02 Management & Technical Assistance  
S03 Professional Societies & Associations  
S05 Research Institutes & Public Policy Analysis  
S11 Single Organization Support  
S12 Fund Raising & Fund Distribution  
S19 Support NEC 



 

S20 Community & Neighborhood 
Development 

S21 Community Coalitions 
S22 Neighborhood & Block Associations 
S30 Economic Development 
S31 Urban & Community Economic 
Development 
S32 Rural Economic Development 
S40 Business & Industry 
S41 Chambers of Commerce & Business Leagues 
S43 Small Business Development 
S46 Boards of Trade 
S47 Real Estate Associations 
S50 Nonprofit Management 
S80 Community Service Clubs 
S81 Women’s Service Clubs 
S82 Men’s Service Clubs 
S99 Community Improvement & 

Capacity Building NEC 
 
T PHILANTHROPY, 

VOLUNTARISM & 
GRANTMAKING FOUNDATIONS 

T01 Alliances & Advocacy  
T02 Management & Technical Assistance  
T03 Professional Societies & Associations  
T05 Research Institutes & Public Policy Analysis  
T11 Single Organization Support  
T12 Fund Raising & Fund Distribution  
T19 Support NEC 
T20 Private Grantmaking 
Foundations 
T21 Corporate Foundations 
T22 Private Independent Foundations 
T23 Private Operating Foundations 
T30 Public Foundations 
T31 Community Foundations 
T40 Voluntarism Promotion 
T50 Philanthropy, Charity & 

Voluntarism Promotion 
T70 Federated Giving Programs 
T90 Named Trusts NEC  
T99 Philanthropy, Voluntarism & 

Grantmaking Foundations NEC 
 
U SCIENCE & TECHNOLOGY 
U01 Alliances & Advocacy  
U02 Management & Technical Assistance  
U03 Professional Societies & Associations  
U05 Research Institutes & Public Policy Analysis  
U11 Single Organization Support  
U12 Fund Raising & Fund Distribution  
U19 Support NEC 
U20 General Science 
U21 Marine Science & Oceanography 
U30 Physical & Earth Sciences 
U31 Astronomy 
U33 Chemistry & Chemical Engineering 
U34 Mathematics 

U36 Geology 
U40 Engineering & Technology 
U41 Computer Science 
U42 Engineering 
U50 Biological & Life Sciences 
U99 Science & Technology NEC 
 
V SOCIAL SCIENCE 
V01 Alliances & Advocacy  
V02 Management & Technical Assistance  
V03 Professional Societies & Associations  
V05 Research Institutes & Public Policy Analysis  
V11 Single Organization Support  
V12 Fund Raising & Fund Distribution  
V19 Support NEC 
V20 Social Science 
V21 Anthropology & Sociology 
V22 Economics 
V23 Behavioral Science 
V24 Political Science 
V25 Population Studies 
V26 Law & Jurisprudence 
V30 Interdisciplinary Research 
V31 Black Studies 
V32 Women’s Studies 
V33 Ethnic Studies 
V34 Urban Studies 
V35 International Studies 
V36 Gerontology 
V37 Labor Studies 
V99 Social Science NEC 
 
W PUBLIC & SOCIETAL BENEFIT 
W01 Alliances & Advocacy  
W02 Management & Technical Assistance  
W03 Professional Societies & Associations  
W05 Research Institutes & Public Policy Analysis  
W11 Single Organization Support  
W12 Fund Raising & Fund Distribution  
W19 Support NEC 
W20 Government & Public 
Administration 
W22 Public Finance, Taxation & Monetary Policy 
W24 Citizen Participation 
W30 Military & Veterans’ 
Organizations 
W40 Public Transportation 
Systems 
W50 Telecommunications 
W60 Financial Institutions 
W61 Credit Unions 
W70 Leadership Development 
W80 Public Utilities 
W90 Consumer Protection 
W99 Public & Societal Benefit 

NEC 
 
X RELIGION-RELATED  
X01 Alliances & Advocacy  
X02 Management & Technical Assistance  

X03 Professional Societies & Associations  
X05 Research Institutes & Public Policy Analysis  
X11 Single Organization Support  
X12 Fund Raising & Fund Distribution  
X19 Support NEC 
X20 Christianity 
X21 Protestant 
X22 Roman Catholic 
X30 Judaism 
X40 Islam 
X50 Buddhism 
X70 Hinduism 
X80 Religious Media & 
Communications 
X81 Religious Film & Video 
X82 Religious Television 
X83 Religious Printing & Publishing 
X84 Religious Radio  
X90 Interfaith Coalitions 
X99 Religion-Related NEC 
 
Y MUTUAL & MEMBERSHIP 
BENEFIT  
Y01 Alliances & Advocacy  
Y02 Management & Technical Assistance  
Y03 Professional Societies & Associations  
Y05 Research Institutes & Public Policy Analysis  
Y11 Single Organization Support  
Y12 Fund Raising & Fund Distribution  
Y19 Support NEC 
Y20 Insurance Providers 
Y22 Local Benevolent Life Insurance 

Associations, Mutual Irrigation & Telephone 
Companies & Like Organizations 

Y23 Mutual Insurance Companies & Associations 
Y24 Supplemental Unemployment Compensation 
Y25 State-Sponsored Worker’s Compensation 

Reinsurance Organizations 
Y30 Pension & Retirement 
Funds 
Y33 Teachers Retirement Fund Associations 
Y34 Employee Funded Pension Trusts 
Y35 Multi-Employer Pension Plans 
Y40 Fraternal Societies 
Y41 Fraternal Beneficiary Societies 
Y42 Domestic Fraternal Societies 
Y43 Voluntary Employees Beneficiary 

Associations (Non-Government) 
Y44 Voluntary Employees Beneficiary 

Associations (Government)  
Y50 Cemeteries 
Y99 Mutual & Membership 
Benefit NEC 
 
Z UNKNOWN  
Z99 Unknown 
 
NEC = Not Elsewhere Classified 
 

The National Taxonomy of Exempt Entities – 
Core Codes (NTEE-CC) is the industry-wide 
standard for nonprofit organizational 
classification.   
 
For more information, please contact: 
The National Center for Charitable Statistics @ 
The Center on Nonprofits and Philanthropy 
The Urban Institute  
Website: www.nccs.urban.org 
Email: NCCS@ui.urban.org 
 
Revised: MAY 2005 



 



Appendix E: Texas Landscape Data by HHS Region

Location Nonprofit Records Avg Poverty Rate Avg MUA Score Avg Churchgoers Avg Unemp Rate Avg HS DropOut Rate

Central Texas 1040 16% 46 42% 4.77% 0.97%
Gulf Coast 1738 15% 56 43% 4.95% 0.67%
High Plains 335 18% 60 69% 4.43% 0.79%
Lower South Texas 294 28% 50 49% 6.27% 1.22%
Metroplex 2142 12% 64 46% 4 85% 0 80%Metroplex 2142 12% 64 46% 4.85% 0.80%
Northwest Texas 234 18% 53 71% 4.34% 0.71%
Southeast Texas 191 20% 43 60% 6.12% 0.83%
Upper East Texas 308 18% 59 3% 4.94% 0.86%
Upper Rio Grande 152 25% 45 41% 5.63% 1.42%
Upper South Texas 753 20% 54 176% 5.05% 1.13%

195 18% 57 11% 4 65% 0 81%West Texas 195 18% 57 11% 4.65% 0.81%

Location Avg Uninsured Rate

Central Texas 18%
Northwest Texas & Metroplex 19%
Gulf Coast 21%Gulf Coast 21%
High Plains 24%
Upper South Texas 29%
Upper East Texas & Southeast Texas 30%
West Texas & Upper Rio Grande 37%
Lower South Texas 40%



 



Appendix F: Multi‐State Comparison Detail Graphs 
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Education Nonprofits by size 
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Nonprofits distribution by category 
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Appendix G: Multi-State Comparison Data
NUMBER OF NONPROFIT ORGANIZATIONS BY SIZE AND CATEGORY
CATEGORY SIZE US Texas California Florida New York Lousiana Ohio Pennsylvania Minnesotta
ALL <$100K 540226 39219 61641 19583 37596 11811 36885 35430 10370
ALL $100K-$500K 120536 7141 13646 3019 9163 1595 5379 6211 2768
ALL $500K-$1M 33732 1799 3723 792 3020 376 1558 1937 699
ALL $1M-$2.5M 31912 1678 3777 817 2862 363 1432 1834 707
ALL $2.5M-$5M 15248 745 1614 415 1461 180 657 940 374
ALL $5M-$10M 10394 490 1055 280 1012 104 508 630 245
ALL >$10M 14944 682 1390 637 1690 114 667 1039 312
ALL TOTAL 766992 51754 86846 25543 56804 14543 47086 48021 15475
EDUCATION <$100K 90743 6875 11267 4152 5398 882 3798 3216 1659
EDUCATION $100K-$500K 17320 1048 2464 663 1198 198 684 771 347
EDUCATION $500K-$1M 4743 272 532 207 359 42 155 238 89
EDUCATION $1M-$2.5M 4745 244 541 198 413 53 161 221 107
EDUCATION $2.5M-$5M 2493 162 294 94 248 24 82 131 48
EDUCATION $5M-$10M 1652 83 200 78 142 11 51 88 18
EDUCATION >$10M 2727 121 263 118 278 15 90 169 37
EDUCATION TOTAL 124423 8805 15561 5510 8036 1225 5021 4834 2305
HEALTH <$100K 37640 2459 4582 2114 2392 502 1446 1469 727
HEALTH $100K-$500K 12232 684 1310 538 913 166 494 666 209
HEALTH $500K-$1M 4364 218 458 193 351 48 191 332 78
HEALTH $1M-$2.5M 5189 285 544 235 395 62 238 354 107
HEALTH $2.5M-$5M 3220 131 237 117 230 45 159 243 101
HEALTH $5M-$10M 2843 116 211 110 253 19 153 165 81
HEALTH >$10M 6128 260 432 241 615 47 276 463 136
HEALTH TOTAL 71616 4153 7774 3548 5149 889 2957 3692 1439
HUMAN SERVICES <$100K 159846 11596 18172 8638 8652 2541 6431 5950 3336
HUMAN SERVICES $100K-$500K 41960 2409 4604 1748 2704 653 1936 2034 1085
HUMAN SERVICES $500K-$1M 12245 618 1327 556 1001 169 544 602 293
HUMAN SERVICES $1M-$2.5M 11275 550 1356 544 910 133 455 542 272
HUMAN SERVICES $2.5M-$5M 5053 211 534 244 449 62 190 250 154
HUMAN SERVICES $5M-$10M 3203 150 356 160 259 35 139 187 87
HUMAN SERVICES >$10M 3166 145 312 193 384 24 127 236 81
HUMAN SERVICES TOTAL 236748 15679 26661 12083 14359 3617 9822 9801 5308
RELIGION <$100K 86053 8282 10928 6465 6757 1423 2692 2547 1137
RELIGION $100K-$500K 7932 763 1127 507 465 118 226 270 157
RELIGION $500K-$1M 1431 139 176 81 97 12 46 59 23
RELIGION $1M-$2.5M 1036 91 144 56 90 9 35 44 13
RELIGION $2.5M-$5M 387 41 46 27 34 3 14 13 12
RELIGION $5M-$10M 185 17 30 6 18 1 4 12 5
RELIGION >$10M 150 15 16 7 18 0 4 5 3
RELIGION TOTAL 97174 9348 12467 7149 7479 1566 3021 2950 1350

ARTS, CULTURE AND HUMANITIES <$100K 59321 3558 7402 2585 5783 648 2013 2312 1295
ARTS, CULTURE AND HUMANITIES $100K-$500K 11915 696 1505 513 1236 110 357 499 292
ARTS, CULTURE AND HUMANITIES $500K-$1M 2662 128 319 106 339 23 112 114 54
ARTS, CULTURE AND HUMANITIES $1M-$2.5M 2066 95 247 81 262 19 62 117 49
ARTS, CULTURE AND HUMANITIES $2.5M-$5M 825 40 94 54 111 9 19 43 5
ARTS, CULTURE AND HUMANITIES $5M-$10M 472 20 35 25 79 3 23 21 5
ARTS, CULTURE AND HUMANITIES >$10M 454 24 74 16 73 3 21 19 17

ARTS, CULTURE AND HUMANITIES TOTAL 77715 4561 9676 3380 7883 815 2607 3125 1717
ENVIRONMENT AND ANIMALS <$100K 24677 1386 288 1405 1322 267 767 1048 537
ENVIRONMENT AND ANIMALS $100K-$500K 4701 225 57 256 235 39 146 170 87
ENVIRONMENT AND ANIMALS $500K-$1M 1099 38 125 35 56 11 37 47 17
ENVIRONMENT AND ANIMALS $1M-$2.5M 919 38 144 41 39 6 22 44 27
ENVIRONMENT AND ANIMALS $2.5M-$5M 363 16 49 17 27 2 7 17 4
ENVIRONMENT AND ANIMALS $5M-$10M 191 4 33 13 10 1 4 4 4
ENVIRONMENT AND ANIMALS >$10M 189 5 30 4 20 1 4 5 2

ENVIRONMENT AND ANIMALS TOTAL 32139 1712 3759 1771 1709 327 987 1335 678



INTERNATIONAL <$100K 8771 520 1337 493 837 63 200 227 210
INTERNATIONAL $100K-$500K 2256 123 292 124 279 13 65 57 57
INTERNATIONAL $500K-$1M 575 17 84 24 91 1 10 16 10
INTERNATIONAL $1M-$2.5M 521 17 75 16 91 1 6 13 10
INTERNATIONAL $2.5M-$5M 250 7 31 6 56 1 1 9 4
INTERNATIONAL $5M-$10M 158 4 17 6 36 0 2 5 3
INTERNATIONAL >$10M 303 6 27 9 71 1 3 7 3

INTERNATIONAL TOTAL 12834 694 1863 678 1461 80 287 334 297
SOCIETAL BENEFIT <$100K 73175 4543 7665 4107 6455 830 2898 3093 1469
SOCIETAL BENEFIT $100K-$500K 22220 1193 2287 1179 2133 208 927 1115 534
SOCIETAL BENEFIT $500K-$1M 6613 369 702 330 726 47 277 331 135
SOCIETAL BENEFIT $1M-$2.5M 6161 358 726 313 662 52 265 297 122
SOCIETAL BENEFIT $2.5M-$5M 2657 137 329 118 306 22 91 138 46
SOCIETAL BENEFIT $5M-$10M 1690 96 173 86 215 21 83 70 42
SOCIETAL BENEFIT >$10M 1827 106 236 100 231 10 72 67 33

SOCIETAL BENEFIT TOTAL 114343 6802 12118 6233 10728 1190 4613 5111 2382
MENTORING <$100K 17489 1333 2234 950 853 318 699 565 364
MENTORING $100K-$500K 3206 204 438 146 158 34 128 122 64
MENTORING $500K-$1M 929 48 131 42 62 14 25 33 17
MENTORING $1M-$2.5M 889 53 145 35 73 8 28 32 13
MENTORING $2.5M-$5M 302 15 37 19 29 2 11 12 7
MENTORING $5M-$10M 142 12 21 6 8 0 2 5 5
MENTORING >$10M 66 4 5 7 10 0 1 3 1

MENTORING TOTAL 23013 1669 3011 1205 1193 376 894 772 471

Other indicators
POPULATION TOTAL 299398485 23507783 36,457,549       18,089,889       19,306,183       4,287,768                 11,478,006       12,440,621          5,167,101          

AGE DISTRIBUTION LESS THAN 18 73765143 6502854 9,531,046         4,018,644         4,513,489         1,088,997                 2,772,776         2,807,534            1,257,930          
AGE DISTRIBUTION 18-61 180489351 14149419 22,173,075       10,480,141       11,761,289       2,560,407                 6,858,818         7,390,718            3,148,146          
AGE DISTRIBUTION MORE THAN 61 45143991 2855510 4,753,428       3,591,104       3,031,405        638,364                  1,846,412       2,242,369          761,025           

SIZE SQUARED MILES 3537441 268,601 163,707 65,758 54,475 51,843 44,828 46,058 86,943
STATE REVENUE PER CAPITA TOTAL 5.921916218 4.422553841 7.2 4.6 8.6 - 6.6 - -

STATE EXPENDITURE PER CAPITA TOTAL 4.911389107 3.461349205 5.8 3.9 7.1 - 5.3 - -
STATE EXPENDITURE PER CAPITA EDUCATION 1.609485335 1.338642185 1.9 1.1 1.7 1.6 1.6 1.4 2.2
STATE EXPENDITURE PER CAPITA PUBLIC WELFARE 1.264553349 0.884260885 1.5 0.9 2.3 1.1 1.4 1.5 1.6

STATE EXPENDITURE PER CAPITA HEALTH AND 
HOSPITALS 0.320378345 0.149403072 0.4 0.2 0.5 0.5 0.4 0.3 0.2

NONPROFIT EXPENDITURE PER 
CAPITA 3660 2067 3659 2505 5939 - 4322 - -

PAID WORKERS 7.2 4.1 5.1 4.9 13.3 5.1 8 11.7 9.2
VOLUNTEERS 3.5 3.8 3.7 3.3 2.6 2.7 2.7 3.6 4

PER CAPITA INCOME                 25,267               22,501                26,974                25,297               28,024                       20,367               23,543                   24,694               27,591 
INCOME DISTRIBUTION NUMBER HOUSEHO        111,617,402          8,109,388         12,151,227           7,106,042          7,088,376                  1,564,978          4,499,506              4,845,603          2,042,297 
INCOME DISTRIBUTION LESS THAN $10k            8,898,696             726,968              725,384              543,202             631,111                     189,775             393,364                 395,784             124,114 
INCOME DISTRIBUTION $10K-$15K            6,639,877             508,609              635,741              423,588             421,188                     126,415             288,610                 318,548             104,925 
INCOME DISTRIBUTION $15K-$25K          12,721,628          1,004,447           1,227,858              882,568             729,573                     208,748             552,873                 584,729             192,312 
INCOME DISTRIBUTION $25K-$35K          12,446,822             961,712           1,173,340              879,081             719,741                     187,488             545,685                 558,734             208,554 
INCOME DISTRIBUTION $35-$50k          16,511,457          1,222,361           1,630,433           1,128,398             939,617                     226,021             700,417                 723,059             304,056 
INCOME DISTRIBUTION $50K-$75K          21,221,889          1,454,706           2,223,011           1,360,289          1,272,278                     273,808             875,976                 932,694             430,570 
INCOME DISTRIBUTION $75K-$100K          13,214,551             890,067           1,540,744              776,410             848,025                     157,611             515,415                 565,233             287,644 
INCOME DISTRIBUTION $100K-$150K          12,164,206             820,010           1,696,673              680,283             859,065                     126,305             415,969                 484,476             249,900 
INCOME DISTRIBUTION $150K-$200K            3,981,276             259,783              649,855              204,551             316,097                       36,044             112,631                 148,423               73,901 
INCOME DISTRIBUTION MORE THAN $200K            3,817,000             260,725              648,188              227,672             351,681                       32,763               98,566                 133,923               66,321 

EDUCATIONAL ATTAINMENT POPULATION 
OVER 25 195,932,824.00  14,551,694.00  23,133,174.00  12,460,438.00  12,845,882.00  2,734,518.00            7,602,462.00    8,431,859.00       3,387,448.00     

EDUCATIONAL ATTAINMENT NO SCHOOLING 1,820,553.00      221,364.00       429,104.00       101,520.00       141,549.00       24,902.00                 37,383.00         47,628.00            21,353.00          
EDUCATIONAL ATTAINMENT NURSERY TO 8th 10,923,002.00    1,304,012.00    2,033,030.00    612,649.00       750,823.00       174,426.00               235,925.00       307,619.00          107,774.00        
EDUCATIONAL ATTAINMENT 9th to 12th 18,502,540.00    1,591,719.00    2,143,220.00    1,211,194.00    1,155,222.00    364,511.00               772,527.00       808,760.00          186,905.00        



EDUCATIONAL ATTAINMENT HIGH SCHOOL 
GRADUATE 59,123,954.00    3,964,551.00    5,368,962.00    3,880,665.00    3,830,283.00    961,890.00               2,817,083.00    3,277,304.00       969,471.00        

EDUCATIONAL ATTAINMENT SOME COLLEGE 38,185,678.00    2,969,594.00    4,684,571.00    2,437,453.00    1,932,853.00    532,254.00               1,453,587.00    1,244,703.00       745,042.00        
EDUCATIONAL ATTAINMENT MORE 67,377,097.00    4,500,454.00    8,474,287.00    4,216,957.00    5,035,152.00    676,535.00               2,285,957.00    2,745,845.00       1,356,903.00     
HEALTH STATUS Totals 296,824 23,236 36,208 18,062 19,040 4,212 11,319 12,345 5,149
HEALTH STATUS Health Status
HEALTH STATUS Excellent
HEALTH STATUS Very Good 94,851 7,515 11,176 5,745 6,126 1,246 3,599 3,947 1,835
HEALTH STATUS Good 70,068 5,870 9,122 4,061 4,539 911 2,651 3,036 1,041
HEALTH STATUS Fair 23,543 1,964 2,797 1,517 1,577 439 1,001 1,154 286
HEALTH STATUS Poor 10,240 893 1,051 572 605 196 373 455 114
PERCENTAGE OF POPULATION WITHOUT HEALTH INSUR 15% 24% 19% 20% 13% 19% 11% 10% 9%
PERCENTAGE OF POPULATION FOR WHOM POVERTY ST 13% 17% 13% 13% 14% 19% 13% 12% 10%
PERCENTAGE OF POPULATION UNEMPLOYED 4.1% 4.6% 4.2% 3.3% 4.1% 4.7% 4.6% 3.9% 3.7%
NUMBER OF CONGREGATIONS 268240 18466 16,920 10078 10999 4158 11166 13104 5114
CHURCHGOERS 176,477,348 14,007,976 18,343,078 8,116,731 14,366,781 3,792,580 6,125,635 8,448,193 3,431,747
POLITICAN AFFILIATION REPUBLICAN - 61% 45% 52% 40% 57% 51% 49% 48%
POLITICAN AFFILIATION DEMOCRAT - 38% 54% 47% 59% 42% 49% 51% 51%
POLITICAN AFFILIATION OTHER - 1% 1% 1% 1% 1% 0 0 1%
POLITICAN AFFILIATION %VOTER TURNOUT 61.3 50.3 49.1 56.1 53.1 63.1 64.8 62.5 76.7
NUMBER OF AMERICORPS VOLUNTEER - 3198 7671 1679 7877 1295 1495 3220 1170

3,695 3,753 1,87398,122 6,995 12,061 6,167 6,192 1,422



 



Appendix H: Sample Focus Group Protocol 

 

One Star Focus Group Protocol 

Focus Group Site Preparation 

1. Arrange chairs in circular formation for 7-10 participants, one facilitator and one 
notetaker.  

2. Setup snacks for at least 12 people.  
3. Have name tags and thick black magic markers available for participants to write 

their names and organizations 
4. Test tape recording equipment and place in center of the circle.  
5. Warmly greet youth as they enter the room. Encourage them to take some snacks.  
6. Ask participants to turn off cell phones.  
7. Inform participants where bathrooms are and encourage their use before focus group 

gets started.  

Introduction 

1. Welcome and Facilitator Introduction (forward) 
"Good morning/afternoon/evening and welcome to our discussion. Thanks for taking 
the time to join us to talk about teens' relationships with their parents. My name is 
Steve and assisting me is my co-worker, Lori. We both work for a health education 
organization in Santa Cruz, CA called ETR Associates."  

2. Background on One Star/UT Project and Purpose of Focus Group 
"I'm going to tell you a little bit about our project and what you can expect today. 
We are graduate students at the LBJ School and have paired  
 
"Our focus group discussion is going to last about an hour and half. Focus groups are 
different from workshops or classes at school. Once we get started, I am going to 
ask you questions and you are going to share your thoughts and opinions. You will 
do most of the talking. I will be doing a lot of listening. Remember we want to learn 
from you. We are not going to necessarily "teach" you anything today."  

How Today's Focus Group will Work  

(5-10 minutes)  

1. No "Right" or "Wrong" Answers and Participation 
I will be asking you several questions about your non profit organizations within the 
next hour and half or so. I want you to know that there are no "right" or "wrong" 
answers, and it's okay to have a different opinion from other people in the group. It's 
really important for us to hear all the different points of view in the room, so please 
do your best to share your honest opinions. 

 

2. Tape Recording and Confidentiality 
"Before we get started, I want to remind you that we will be tape recording the 



session because we don't want to miss any of your comments. People often say 
things in these sessions, and we can't write fast enough to write them all down." 
 
"Although will use each other's first names today, we will not use any names in our 
report. You can be assured of complete confidentiality. No one will be able to link 
your name back to what you said and only project staff like myself and Lori will listen 
to that tape. I am also going to ask all of you to keep what is said here confidential, 
so that everybody feels comfortable talking and knows what they say will not be 
repeated. Can you all do that?" (Make eye contact with each person in the group and 
wait for him/her to nod affirmatively.) 
 
"You do not have to answer any question that makes you feel uncomfortable."   

Tell the group that you will be starting the tape recorder and do so.  

Focus Group Questions  
(60 minutes) 

Introduction Question 

1. Lets have everyone go around the table and in just a couple of sentences tell us 
about your non-profit, what you do, and maybe even summarize your mission 
statement 

 
Transition Question  

2. Lets keep thinking along the lines of non profits, and now I want to lead you down 
the path of the current state of your organization. Is it growing, declining, not just 
financially but perhaps in the number of constituencies that you serve. 

 

3. Why? What do you need to thrive? 

 

4. What is one of the first things that comes to mind when you think about  the long-
term success or sustainability of your organization? How do you accomplish that? 
Strategically? Tactically? 

 

5. What is the one thing that you wish that you could get from your funders, other than 
financial support? 

 

6. Have you heard of OneStar? 



 

7. If yes, what are your impressions? 

 

8. What does the term capacity building mean to you? 

 
Wrap Up Question  

9. Hand out capacity building sheet, and ask them to also evaluate focus group with 
comments.  

top 

Survey 
(5-10 minutes) 

1. "Before we end today, we would like you to complete this short questionnaire. Please 
do NOT put your name on the questionnaire. We want to keep this information 
anonymous."  

2. Give each person a questionnaire and ask the group to put the completed 
questionnaires in the envelope placed on the table.  

 



 



Appendix I: Sample Focus Group Invitation 
 
Invitation for Focus Groups (backward)  
 
Dear Member of the Texas nonprofit community, 
 
I am writing to invite you or a member of your program or management team to attend a discussion group 
on Friday, February 22, 2008 at 2 pm. The University of Texas at Austin LBJ School of Public Affairs is 
conducting research on behalf of the OneStar Foundation. The goal of this research is to provide the 
OneStar Foundation with ideas on how to better serve their constituency and client base.  
 
Your participation in this group will greatly enhance our ability to evaluate and assess OneStar’s current 
initiatives and improve upon the services they provide for the nonprofit community. We will address a 
variety of topics and capture diverse views on the needs of nonprofits throughout the State of Texas. 
 
The discussion will take place at the University of Dallas, Science and Technology Westec Building, Room 
1.224. The physical address is 17919 Waterview Parkway, Richardson, Texas 75252. Light refreshments 
will be provided as a small token of appreciation for your participation in the discussion. More information 
about our project will be covered at the start of the meeting by the facilitators.  
 
We look forward to meeting with you or a designated member of your organization as we begin this 
process. Your comments are appreciated even if you are unable to participate in the discussion group. 
Please RSVP to Shilpa Bakre at sbakre11@yahoo.com. If you have any additional questions, please call 
512.471.3626 if you have any questions.   
 
 
Sincerely, 
 
 
Dr. Peter Frumkin 
Director, RGK Center 
University of Texas at Austin 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
Invitation for Focus Groups (forward)  
 
Dear Member of the Texas nonprofit community, 
 
I am writing to invite you or a member of your program or management team to attend a discussion group 
on Friday, February 22, 2008 at 11 am. The University of Texas at Austin LBJ School of Public Affairs is 
conducting research on behalf of the OneStar Foundation. The goal of this research is to provide the 
OneStar Foundation with ideas on how to better serve their constituency and client base.  
 
Your participation in this group will greatly enhance our ability to evaluate and assess OneStar’s current 
initiatives and improve upon the services they provide for the nonprofit community. We will address a 
variety of topics and capture diverse views on the needs of nonprofits throughout the State of Texas. 
 
The discussion will take place at the University of Dallas, Science and Technology Westec Building, Room 
1.224. The physical address is 17919 Waterview Parkway, Richardson, Texas 75252. Lunch will be 
provided as a small token of appreciation for your participation in the discussion. More information about 
our project will be covered at the start of the meeting by the facilitators.  
 
We look forward to meeting with you or a designated member of your organization as we begin this 
process. Your comments are appreciated even if you are unable to participate in the discussion group. 
Please RSVP to LyAnna Johnson lyannaj@gmail.com. If you have any additional questions, please call 
512.471.3626 if you have any questions.   
 
 
Sincerely, 
 
 
Dr. Peter Frumkin 
Director, RGK Center 
University of Texas at Austin 
 
 
 
  
 



Date: January 25, 2008

Organization Name
Address
City, State Zip

Dear Nonprofit Leader, 

The OneStar Foundation is partnering with the LBJ School of Public Affairs at The University of Texas at Austin to 
help improve the quality of service provided to Texas nonprofits. As an active leader within the nonprofit community, 
your input is incredibly valuable as we look toward the future of nonprofits in the state.

We have designed a survey that addresses some of the key areas of support within the Texas nonprofit sector.  As mem-
bers of this community, your experience will help us better assess the current strengths and challenges that exist the 
sector is faced with.  

Rest assured that your survey responses are confidential and no identifying characteristics of either the survey respon-
dent or the organization will be included in our final analysis of the sector.

We need your valuable input to implement sustainable, positive changes within the nonprofit sector. This is your 
chance to be heard! 

As an added benefit, upon completion of the survey your organization will be entered into a random drawing for an 
unrestricted $3,000 grant.

Voice your opinions, and help your organization achieve their mission. 

If you have any questionsor concerns, please call 512-471-3626. We look forward to receiving your responses!

 
Warm regards,

Peter Frumkin
Professor, LBJ School of Public Affairs

Please visit this link to get started:
http://www.surveymonkey.com/forwardsurvey

Lisa Vecchietti
Typewritten Text
Appendix J: Survey of Texas Nonprofits Intro Letter



 



Win a $3,000 GRANT for Your Organization
and Help Texas Nonprofits Get Better Services

Lisa Vecchietti
Typewritten Text

Lisa Vecchietti
Typewritten Text

Lisa Vecchietti
Typewritten Text
Appendix K: Survey of Texas Nonprofits Postcard



Postage 
Info.

Maling
Info.

The OneStar Foundation is partnering with the LBJ 
School of Public Affairs at the University of Texas at 
Austin to help improve the quality of service provided to 
Texas nonprofits.

We need your valuable input to implement sustainable, 
positive changes within the nonprofit sector. This is your 
chance to be heard! 

As an added benefit, upon completion of the survey 
your organization will be entered into a random drawing 
for an unrestricted $3,000 grant.

Voice your opinions, AND help your organization 
achieve their mission. 

Please visit this link to get started:
http://www.surveymonkey.com/forwardsurvey

If you have any questionsor concerns, please call 
512-471-3626.



Forward Survey 

1. Your Name (optional):

 
Response

Count

  1209

  answered question 1209

  skipped question 314

2. Please provide the following information. This is for survey purposes only and will not be provided to OneStar. 

 
Response

Percent

Response

Count

 Title: 96.1% 1449

 Organization Name: 98.8% 1490

 Address: 98.9% 1491

 Address 2: 17.2% 259

 City/Town: 99.1% 1495

 State/Province: 99.4% 1499

 ZIP/Postal Code: 99.1% 1495

 Country: 95.3% 1437

 Email Address: 96.0% 1448

 Phone Number: 95.2% 1436

  answered question 1508

Page 1
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  skipped question 15

3. How long has your organization been in operation? 

 
Response

Count

  1492

  answered question 1492

  skipped question 31

4. How many years have you worked there?

 
Response

Count

  1486

  answered question 1486

  skipped question 37

5. How many employees are there within your organization?

 
Response

Count

  1485

  answered question 1485

  skipped question 38
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6. How many volunteers do you have annually?

 
Response

Count

  1468

  answered question 1468

  skipped question 55

7. Is your organization a nonprofit?

 
Response

Percent

Response

Count

Yes 99.2% 1431

No 0.8% 11

  answered question 1442

  skipped question 81

8. Please enter your organization's EIN number (you can locate this number on your IRS Form 990).

 
Response

Count

  1330

  answered question 1330

  skipped question 193
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9. Do you have 501(c)(3) status? 

 
Response

Percent

Response

Count

Yes 98.8% 1422

No 1.2% 17

  answered question 1439

  skipped question 84

10. How long have you had 501(c)(3) status?

 
Response

Count

  1431

  answered question 1431

  skipped question 92

11. If no, have you filed your Articles of Incorporation with the Texas Secretary of State?

 
Response

Percent

Response

Count

Yes 95.0% 342

No 5.0% 18

  answered question 360

  skipped question 1163
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12. In which category would you place your organization?

 
Response

Percent

Response

Count

Arts and Culture 12.1% 175

Education 23.5% 340

Environment or Animal Welfare 4.6% 67

Health 10.6% 154

Human Services 31.3% 453

International 0.9% 13

Religion 3.0% 43

Other (Advocacy, Membership, 

Grant-giving, foundation, etc)
14.0% 203

  answered question 1448

  skipped question 75

13. Would you describe your organization as faith-based?

 
Response

Percent

Response

Count

Yes 20.6% 299

No 79.4% 1149

  answered question 1448

  skipped question 75
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14. Do you provide mentoring services?

 
Response

Percent

Response

Count

Yes 40.1% 579

No 59.9% 864

  answered question 1443

  skipped question 80

15. How would you describe the state of your organization today? 

 
Response

Percent

Response

Count

Improving (making significant 

progress towards your goals).
70.4% 1044

Stable 24.1% 357

Declining (facing challenges in 

achieving your goals).
5.5% 81

  answered question 1482

  skipped question 41
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16. Please estimate your annual income and expenses.

Total $

  <25,000 25,000-100,000
100,000-

250,000

250,000-

500,000

500,000-

1,000,000

1,000,000-

5,000,000
>5,000,000

Income:(IRS form 990 Line #12 OR 

best estimate)
4.0% (44) 10.7% (119) 19.0% (211) 16.8% (187) 15.3% (170) 25.6% (284) 8.6% (95)

Expense: (IRS form 990 Line #17 

OR best estimate)
4.8% (52) 11.3% (123) 20.5% (223) 16.9% (184) 14.2% (154) 24.7% (268) 7.6% (83)

Year

  2006 2007 2008

Income:(IRS form 990 Line #12 OR 

best estimate)
50.0% (518) 45.3% (469) 4.6% (48)

Expense: (IRS form 990 Line #17 

OR best estimate)
48.4% (469) 45.3% (439) 6.4% (62)

  answered question

  skipped question

17. What is your current fund balance (cash on hand)?

 
Response

Count

  1013

  answered question 1013

  skipped question 510
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18. Is the budget of your organization this year 

 
Response

Percent

Response

Count

Greater than last year 68.7% 816

Same as last year 20.3% 241

Less than last year 11.0% 130

  answered question 1187

  skipped question 336

19. Please provide a percentage estimate of your funding from each of the following sources. The total should add up to 100. This question only accepts positive, whole 

numbers. Please do not use decimals, commas or percent signs in the answers.

 
Response

Average

Response

Total

Response

Count

 Federal   13.00 9958 766

 State   12.20 9359 767

 City   6.15 4483 729

 Foundations   15.29 13284 869

 Corporations   11.58 9586 828

 Individual   28.55 27665 969

 Fee for Service   22.07 16311 739

 Other income (commercial activity, 

events, etc)
  23.99 20154 840

  answered question 1108
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  skipped question 415

20. Brought in new membership to your board

 
Response

Percent

Response

Count

Yes 84.8% 1006

No 15.2% 180

  answered question 1186

  skipped question 337

21. Brought in a new board chair

 
Response

Percent

Response

Count

Yes 47.5% 561

No 52.5% 621

  answered question 1182

  skipped question 341
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22. Reorganized your board’s decision-making procedure 

 
Response

Percent

Response

Count

Yes 29.5% 348

No 70.5% 832

  answered question 1180

  skipped question 343

23. Created, eliminated, or reorganized at least one subcommittee

 
Response

Percent

Response

Count

Yes 70.9% 836

No 29.1% 343

  answered question 1179

  skipped question 344

24. Board or staff attended professional development seminar

 
Response

Percent

Response

Count

Yes 70.0% 826

No 30.0% 354

  answered question 1180

  skipped question 343
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25. Hired additional volunteer recruitment/management personnel 

 
Response

Percent

Response

Count

Yes 31.7% 374

No 68.3% 806

 Other (please specify) 66

  answered question 1180

  skipped question 343

26. Acquired new technology or IT system

 
Response

Percent

Response

Count

Yes 53.4% 632

No 46.6% 551

  answered question 1183

  skipped question 340
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27. Overhauled or improved financial management systems

 
Response

Percent

Response

Count

Yes 52.4% 617

No 47.6% 560

  answered question 1177

  skipped question 346

28. Worked with a strategic planning consultant 

 
Response

Percent

Response

Count

Yes 32.1% 378

No 67.9% 799

  answered question 1177

  skipped question 346

29. Adopted a new or altered mission statement 

 
Response

Percent

Response

Count

Yes 19.5% 229

No 80.5% 944

  answered question 1173

  skipped question 350
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30. Implemented a new marketing campaign 

 
Response

Percent

Response

Count

Yes 44.5% 522

No 55.5% 652

 Other (please specify) 43

  answered question 1174

  skipped question 349

31. Designed and delivered a new program 

 
Response

Percent

Response

Count

Yes 60.6% 711

No 39.4% 463

  answered question 1174

  skipped question 349
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32. Improved the efficiency of the design in existing programs

 
Response

Percent

Response

Count

Yes 79.3% 931

No 20.7% 243

  answered question 1174

  skipped question 349

33. Adopted new health/safety standards

 
Response

Percent

Response

Count

Yes 28.7% 335

No 71.3% 834

  answered question 1169

  skipped question 354

34. Adopted new quality control standards 

 
Response

Percent

Response

Count

Yes 41.4% 485

No 58.6% 686

  answered question 1171

  skipped question 352
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More support for the program Directors which has increased our QA 
Better relationships with some of our patrons (but the patron development has been on a very small scale, regretfully). 
Networking has not yet lived up to its' potential in building our census to the desired levels. 
By hiring a marketing director we saw our community awareness triple and we are seeing ticket sales and students increase as a direct result. 
It always increases undertstanding of our mission, which pays dividends. 
Our people look outside their "box" to help other employees or volunteers to bring success to the overall organization. 
Greater exposure in community. Expanded pool of community partners. Larger geographic service area. 
Every volunteer who walks in our door spreads the word to their friends and associates about how effective our program is and how important it 
is to our homeless clients. We have done virtually no advertising or formal marketing but our volunter base continues to grow by leaps and 
bounds, and our donor base, while growing more slowly, continues to bring in more dollars. 
Our almost defunct Friends of the Library organization was revitalized because the president resigned in a huff after the move to the new 
building meant we couldn't do things the same old way. Now we have new members who have become regular volunteers and donors. 
more glider pilots assist in educating the public about motorless flight. 
community awareness 
Expanded services to those in need through grant award and new program. 
Better patient satisfaction, better compliance with medical advice. 
Increase awareness. 
Doing our job better 
increased awareness throughout the year 
Generated a new set of donors. 
Employees took more initiative , once they had a newly acquired skill. 
lead to networking w/other like organizations 
increased community awareness, new individual donors 
Fresh start and plan on how to move forward. 
greater committment to the organization 
we are more visiable now and are reaching people that have never needed our services 
Our school will increase awareness of what we don. 
Increased awareness by the funding community as well as the non-profit housing service community - both locally, statewide, and (somewhat) 
nationally 
set a new standard for fundraising 
Increase in visibility and programs 
Campus Beautification 
Started to see additonal revenue 
Better program management and logistical systems in place. 
increased revenue in one area, but decreased in others.  Volunteers gained are always beneficial 



Allowing staff to receive training has helped them provide the best quality of care. Insentive for employees help to boost moral that translates to 
great client care. 
Increased visibility to the community and our parents.  Also the potential for increased enrollment. 
Greater visibiity in the community.  Brand identity. 
Board leadership is much more focused on what it will take to move the organization to a significantly higher level of visibility and ability to raise 
necessary resources to do so. 
Community service 
Community more aware of our program. 
More visibility throughout the public health providers in the state and nation. 
Public exposure, we relocated in 2004.  We are now in a medical community and the Drs are more aware of the clinic now. 
Broader audiences, more community awareness 
Raising of community awareness was a side benefit of the capital campaign. 
Community exposure 
organization currently coming out of period of turmoil 
The board became more aware of their duties/responsibilities. 
Increase in customer base.  Able to serve and house in a more comfortable, inviting place. 
public perception, quality of education program 
improved communication and overall organizational understanding 
National, state and local recognition for excellence.  Fundraising has increased because more people now know and believe in the mission 
awareness to the public more funds for our shelter 

 
 
Based on your knowledge of the nonprofit sector, what effective strategies or practices 
have you noticed other nonprofits engaged in that you feel could bring value to your 
organization? 

Answer Options Response Count 
  708 
  answered question 708
  skipped question 815

 
 
Response Text 
More collaborations 
Not noticed any in this area that we are not already using. 



Collaboration with other nonprofits that provide international assistance. 
Business plan development, capital campaign training 
Fundraising 
Adding development personnel 
I would like to see us get a better way to track gifts and donors.  We currently use Excel spreadsheets.  I would like to get Blackbaud or Raisers 
Edge..or something equivalent. 
More diverse funding sources; More connections 
Better use and organization of data 
Best practice scenerios through arts administration tools including board development, marketing, fundraising, ADA and safety issues are vital to 
our local "emerging" arts organizations. 
effective fundraising 
Unsure. 
I think that other clinics do a better job than we do of utilizing local funding (county and city funding). 
Enageing Board members in Fundraising. 
Responding to critical societal needs 
Implementing a development professional. 
Working with consultants and developing a strong plan that the board and director can execute 
Membership campaign strategies 
Recruitment and retention of committed and qualified board members. 
Relationship building with Child Protective Services; everything they do is based on how much they like you. 
ongoing board training and education 
Strategic planning (we are doing that now) and improved branding/marketing of our organization. 
Online sales, corporate fundraising 
variety of fundraising activities like fun-runs, implementing planned giving, capital campaigns, etc. 
visable fund raising events 
Meticulous data management with immediate feedback to volunteers and organization members could definitely help us in many aspects of our 
goalsetting 
Active board 
Business plans, highly visible "champion" for agency. 
don't know 
More openness to public, particularly since we are a governmental entity, would bring more support instead of suspicion. More effort to help all 
memmbers of community would bring hospital district back in line with its original mission. 
Better grassroots fundraising 
Corporate giving. 
Engaging a professional grantwriter 



Hiring a development person. Currently development is a very part time activity for 2-3 of us. 
Having large festivals or fundraisers to bring in more funds. 
Collaboration is an effective strategy that is underutilized by minority serving CBOs.  This strategy increase the capacity of programs that are 
mutually beneficial to all organizations involved and increases the scope of services to a greater number of people in the community. 
We do not go out and try to "drum up" funding, we get our funding from county tax revenues.  We are a government entity, fire/rescue services. 
Annual events and media blitzes. 
they are sponsored with stable funding sources. 
More robust and sustaining marketing and communications stragegies. M 
Strategic outreach and visibility/marketing 
To become relevant to the community: making the organization needed by the community; changing the organization's image; and revamping 
the entire structure of the organization. 
building a donor base that will continue year to year 
Our facility is located in a small Texas community and competes with other facilities in the area for census from the local doctors and hospitals. 
There are no other non-profits of our type in the immediate area that we can consult with. 
we need to make contact with other non-profits to see how they do grant writing to include salaries for development officers. 
Engage in more individual giving campaigns.  We receive a majority of our support from corporations, but haven't effectively tapped in the 
individual giving area. 
? 
Improved fundraising 
Better understanding of intergenerational issues in workplace. 
Capital Campaign 
larger board 
Definitely an experienced Development Director who has relationships with individuals and organizations who can easily give us thousands rather 
than hundreds of dollars at a time. 
We need to track who our donors are more closely and make sure they remain engaged in our organization. 
specific target for any fundraising activity 
annual giving campaigns 
Fundraising more, and partnering with coroprations.  In addition gaining a donor base and developing more of a name in the community for 
support. 
A comprehensive margeting strategy, multiple events to increase awareness or services/mission 
Increase in collaborations and generating revenue through business ownership. 
possibly succession planning 
more employee programs, branding opportunities, better board training 
Board Development; Brand/Image Awareness; New and more diverse opportunities for involvement at all levels 
Strategic Plan 
Different rewards, i.e.- Flex time, recruting volunteers to do routine office tasks and word of mouth promotion of programs 



becoming more known in our community, aguiring monies for more buildings 
better use of volunteers to distribute a higher percetage of various aspects of the usual workload in all areas of the orgaization 
Board reorganization 
coordination with other organizations 
I think the most important thing is having a good, dedicated board who has TIME to give to your organization - time more than $$$$ 
Building depth in personnel at the program and outreach level. 
A cadre of skilled staff who have intimate knowledge of the sector 
grant writing 
Having a champion in the community who is very well known 
stronger participation by board members with regards to fundraising 
Capital Campaign 
development personnel 
Board member training- but for the long-distance board of directors 
unsure, just getting ready to look at many of these issues 
Fundraising events that are not so limited in # of participants that can go. 
corporate sponsorships 
None yet that we are not engaged in currently. 
working with auxiliaries, having fundraising committees 
Some nonprofits have an amazing ability to attract high-wealth individuals or individuals with connections to high wealth on their boards or as 
volunteers.  These organizations. reap the highest share of of local financial support.  I'm not sure what strategy they use.  Most have state or 
national recognition via their agency name or mission which puts them way ahead of the rest of us. 
Pre-planning and assessment and post-measurement of the impact of focused board development activities. 
More moral support-more funding for education 
awareness of our cause 
More strategic decision-making, engaging board members with a passion for the mission and a willingness to fundraise on behalf of the 
organization. 
Volunteer recruitment campaigns 
other non-profits are sometimes attached to a "private" entity that helps to support their mission and will help them float payroll, etc., while they 
are waiting for funds to be deposited from comptroller's office, and if you don't have that it is difficult to meet all payrolls & expenses because 
with most funding by state & feds, you "expend" the funds first then draw them down.  Only some grants allow you to get advances and those 
don't cover everything you do. 
We have a very small staff and it is difficult to have large revuned fund raises, due to a lack of workers. 
More collaborations and partnerships, wider-based audience and donors 
Better, more efficient use of technology 

 
Please list the overall top 3 priorities from the previous 5 questions you view as critical to your organization's long-term success.  



 
1) 2) 3) 
Fundraising Management strategic planning 
Fundraising Plan Strategic Planning Board Governance 

Revenue Stream Development Staff and Proffesional 
Development Data Management 

Strategic Planning Revenue Development Leadership Development 
Fundraising Program Development Strategic Development 
Organizational Development Data Management Fundraising 
Community Engagement fundraising organizational development 
Strategic Planning Program Development Staff Development 
Board Development Evaluating Outcomes Data Management 
Quality Management Program Design Fundraising Plan 
Leadership and transition 
planning 

guaranty of quality 
management for the future 

commitment to current program 
design 

Relevance to the Community Generating Revenue Excellence in programs & 
management 

grant writing program development strategic mgmt 
Fundraising plan Quality Management Outcomes 
Board Development Leadership Development Program Design 
Evaluating Outcomes Fundraising Plan Leadership and transistion planning 
Fundraising Strategic Plan Information Technology 
Fundraising plan Evaluating outcomes Strategic plan 
Revenue Development 
Strategies Fundraising Plan Strategic Planning 

Board Development Donor Tracking Program Development 
Strategic Plan Quality Management Evaluating Outcome 
Board development Fundraising plan Revenue development strategies 
Revenue Development 
Strategies Board Development Data Management 

Program Design Board Development Fund Raising Plan 
grant writing donor tracking fund raising 
Fundraising Program Quality Staff & Professional training 

Board Development Revenue Development 
Strategies Strategic Planning 

Development Planning Board Development Strategic Management 



donor tracking human resources revenue developement strategy 

Fundraising strategy Human resource 
development Leadership/succession planning 

strategic management fundraising plan board development 
Revenue Development 
Strategies Board Development Fundraising Plan 

data mgmt quality mgmt fund riasing 
quality staff staff development fundraising 
organizational development human resources staff development 
Revenue Development 
Strategies Organizational Development Data Management 

strategic management strategic planning accounting and financial management 
Board Development Data Management strategic planning 
Fundraising Plan Financial Management Human Resources 

leadership development staff and professional 
development strategic plan 

Fundraising plan Evaluating outcomes Strategic planning 
Volunteer Development Stategic Management Qualtiy Program Delivery 
Revenue Development Fundraising Plan Communications Strategy 
Community Envolvement Volunteers Fund Raising 
Strategic planning Quality Management Fundraising plan 
strategic planning strategic management fundraising plan 
Fundraising plan Strategic Management Quality management 
Resource Development Leadership Development Program Development 
Leadership and Transition 
Planning Leadership Development Grant-writing Training 

Fundraising Planning & 
Implementation Leadership Development Communication 

strategic management staff and professional 
development program development 

fund raising board development revenue development 
Community Engagement Strategic Planning Evaluating Outcomes 
Donor Tracking Evaluating Outcomes Communications Strategy 
Donor Tracking Program Evaluation Quality Management 
Strategic Management Board Development FinancialDevelopment 
Board Development Revenue Development Strategic Planning 



Strategies 
Fundraising Plan Quality management Personnel 
Strategic management to make 
the most of the opportunities 
we currently possess. 

Quality management to 
deliver the best service we 
can to the community 

Transition planning to accomodate 
the changes we encounter in our 
state and federal relationships. 

Donor tracking Quality Management Data Management 
Administrative Leadership & 
Support 

Comprehensive Strategic 
Planning   

Program Design Fundraising Plan Board Development 
revenue development fundraising plan acconting and financial management 
Board Development Leadership Development Quality Management 
Board development Data management Fundraising 
Revenue Development 
Strategies Board Development Fundraising plan 

Strategic Planning Quality management Establishing a good recruiting and 
volunteer plan 

Fundraising plan Leadership and Transition 
planning Strategic Management 

Revenue Development 
Strategies Board Development Stretegic Management 

IT fund raising volunteer  (not on list) 

Leadership Development Staff and Professional 
Development Program Design 

creating a fundraising plan tracking donors information technology 

Submitting grant proposals 
Integrated IT (connectivity) 
implementation and 
ongoing, long-term support 

Data management: data entry and 
connectivity 

grant-writing training strategic management program development 
Revenue Development 
Strategies Grant-Writing Recruiting and Training 

fundraising plan Staff and Professional 
Development Strategic Planning 

financial management board development donor tracking 
Board 
Development/Recruitment Strategic Planning Fundraising Plan 

Revenue Development Strategy Board Development Evaluating Program Outcomes 
Staff recruitment & Board recruitment & Community involvement 



development Development 
board development communication donor relations 
Board Development Community Engagement Strategic Planning 
Board Development Fundraising Plan Communications Plan 
Strategic Plan Fund Raising Plan Grant Writing 
fund raising board development program design 
quality management staff development grant writing training 
Data Management Outcome Evaluation Financial Management 
Quality Managment Fundraising Strategic Planning 
Organizational Development IT Data Management 

 
 
Do you have what you need to ensure long-term success?  

Answer 
Options Response Percent Response Count 
Yes 56.1% 569 
No 44.1% 447 

    Why or why not? 743 
    answered question 1014
    skipped question 509

 
Why or why not? 
A strong Board and leadership team in place. 
It's a work in progress.  We certainly are well on our way but we are seeking more, influential board members who will make an impact on our 
organization and we are constantly improving and adopting new programs to serve the community. 
Need to improve board participation and planning. 
We serve an unmet need that is only increasing, and we do it very cost effectively and with exceptional quality. We have an excellent reputation 
in the community, and we have very low overhead (less than 3%). 
Feel we must increase our endowment and not be so dependent on government funds 
We have a very solid foundation; a strong Board of Trustees, an active Parent Association, excellent teachers, supportive families, respect and 
support from community leaders, and a strong administration.  Our student population is growing and our reputation for excellence is spreading. 
need better reputation and support from the community 
We have a proven track record since 1978 of ensuring continued success. 
Our Board still needs to develop; both in numbers and in understanding. 



Our funding is solid, and our board has a good attitude towards being trained in how to oversee the organization. 
All of the above are critical for long-term success.  With our strategic plan in place, we are poised to succeed in achieving all of those goals. 
Strong mission, strong board 
We need more financial stability 
we have quality programs 
we have quality goals and mission 
we are needed 
We have made major changes the last 5 years in restructuring the Board and the company.  We continue evaluate the changes and make sure 
we stay on target.  We have begun to diversify our fundraising more of a balance between corporations and foundations. 
Organization has been in disarray for several years.  Issues too numerous to discuss in this survey.  Suffice to say that issues include - board, 
inadequate fundraising, financial losses, foreclosures, past management. 
Child Protective Services appears determined to go it alone and will starve community based nonprofits out of business through reduced client 
referrals, inadequate reimbursement rates and persistent inability to share responsibility 
We have a committed board of directors with a clear and concise strategic plan and a strong dedicated staff. 
interested people to carry on 
New general management has fundraising background 
lack of fundraising and strategic plans 
The board is still in development with little prominent board members and our lack of branding in the community leads to difficulty in bringing on 
new donors to increase financial support. 
not enough money 
We need to diversify our funding sources, and recuit more individual donors. 
not enough money 
Though we serve a large segment of the community through our concerts and other events, it is essential that we increase financial support by 
attracting diverse funding sources.  More funding will mean making the Choir available to many more children who cannot otherwise pay for 
membership. 
Limited funds affect staff salaries which effects turnover which efects success...see where I am going?  Due to turnover and disorganization, 
AYW is not where it should be afeer 25 years, but we are working on it daily! 
We have a good staff and are building a strong board of trustees 
Administration is veering away from mission to a for-profit mentality and loosing sight of what the hospital district is. 
This is a qualified yes.  The Board continues to streamline and identify areas of weakness.  The next 12-24 months should solidify the new 
outlook and have a Board of Directors fully committed to the new process. 
We have the resources and capacity to continued sucess.  Even with significant competition and  
community changes. 
Need more financial resources for increasing program offerings 
Still working on increase volunteer support 
We have longevity in management and a great reputation in the community. 



Need current business plans that support growth. 
Yes, we have a very dedicated group of people that have a love of the arts and are determined to see the theatre grow and flurish. 
Not yet.  We are working with the new Fire Chief to recruit Battalion Chiefs and firefighters/volunteers.  We are in a great flux period and we see 
a light at the end of the tunnel.  We are still growing and changing every single day. 
The trick is to keep it! 
we have a wonderful partnership between community, board and staff and a strong relationship with the population we serve.  we are strong 
believers in "good to great" concepts and are vigilant on keeping our focus and keeping the flywheel moving. 
need funds 
After being an organization for 10 years, we've been able to sustain the association through the needs of the membership. 
Need a better donor database 
Need to diversify financial development model to provide greater financial support 
We need a more progressive board of directors and more staff members and new ideas 
Need more dollar to hire 
We have the excess capacity to increase the number served in our industry. 
This is a confusing question---and the chart above only allowed me to click on one measure---all of them are critical for long-term sucess. 
Internal Support, Participation, Vision, etc. 
Without securing future funding our programs may not continue.  Only receiving funding on a year by year basis does not allow for alot of future 
planning. 
It is a constant work in progress, but overall we are headed in the right direction.  If we had it all, we would already be there. 
Mission, foundation support and provider network is firm 
We have a clear vision of serving the needs of others in crisis situations by giving young men and women the skills and character necessary to 
accomplish it. This drives our mission with clarity. 
Need continued, assured source of funding for maintenance of vital infrastructure. 
We need to increase our financial support, recruit prominent board members, engage volunteers and community support, engage officers to take 
ownership of their responsibilities and put a strategic plan into place with goals and accountability deadlines. 
Determination and dedication is present. 
We have a great infrastructure in place. We just need to get busy doing the things we have identified. 
A shoestring operation burns out both management and volunteers. Consequently, we are under pressure all the time to increase both labor and 
cash while running an efficient, effective operation that meets the need of our clients. 
purchased gliderport facilities (rather than leasing); dedication of glider pilots. 
need more work toward generating longterm investment funds - building endowment to sustain school district's needs in the future 
we can change to meet the needs of our clients quickly 
We need to recruit more board members to expand our visibility in the community & enable the organization to raise funds & public awareness & 
implement grant making programs. 
In question 95, I was unable (technically) to provide responses beyond the first items. 
We need a better trained board, more education and a better strategy for getting donors involved. 



 



Date: January 25, 2008

Organization Name
Name
Title
Address

Dear [first name] [last name], 

The OneStar Foundation is partnering with the LBJ School of Public Affairs at The University of Texas at Austin to 
help improve the quality of service provided to Texas nonprofits. As an active leader within the nonprofit community, 
your input is incredibly valuable as we look toward the future of nonprofits in the state.

We have designed a survey that addresses some of the key areas of support within the Texas nonprofit sector.  As mem-
bers of this community, your experience with OneStar will help us better assess the current strengths and challenges 
that exist the sector is faced with.  

Rest assured that your survey responses are confidential and no identifying characteristics of either the survey respon-
dent or the organization will be included in our final analysis of the sector.

We need your valuable input to implement sustainable, positive changes within the nonprofit sector. This is your 
chance to be heard! 

Voice your opinions, and help us make a difference!

If you have any questionsor concerns, please call 512-471-3626. We look forward to receiving your responses!

Warm regards,

Peter Frumkin
Professor, LBJ School of Public Affairs

Please visit this link to get started:
http://www.surveymonkey.com/onestarsurvey  

Lisa Vecchietti
Typewritten Text

Lisa Vecchietti
Typewritten Text
Appendix O: OneStar Survey Intro Letter



 



Onestar Interaction Survey (Past Recipients)

1. Your name (optional):

 
Response

Count

  82

  answered question 82

  skipped question 32

2. Please provide the following information. This is for survey purposes only and will not be provided to OneStar. 

 
Response

Percent

Response

Count

 Title: 92.8% 103

 Organization Name: 96.4% 107

 Address: 94.6% 105

 Address 2: 24.3% 27

 City/Town: 95.5% 106

 State/Province: 96.4% 107

 ZIP/Postal Code: 95.5% 106

 Email Address: 91.0% 101

 Phone Number: 93.7% 104

  answered question 111

  skipped question 3
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Appendix P: Overview of OneStar Survey 



3. How long has your organization been in operation?

 
Response

Count

  106

  answered question 106

  skipped question 8

4. How many years have you worked there?

 
Response

Count

  103

  answered question 103

  skipped question 11

5. How many employees are there within your organization?

 
Response

Count

  105

  answered question 105

  skipped question 9
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6. How many volunteers do you have annually? 

 
Response

Count

  105

  answered question 105

  skipped question 9

7. Is your organization a nonprofit?

 
Response

Percent

Response

Count

Yes 94.1% 95

No 5.9% 6

  answered question 101

  skipped question 13

8. Please enter your organization's EIN number (you can locate this number on your IRS Form 990). 

 
Response

Count

  76

  answered question 76

  skipped question 38
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9. Do you have 501(c)(3) status?

 
Response

Percent

Response

Count

Yes 89.4% 93

No 10.6% 11

  answered question 104

  skipped question 10

10. How long have you had 501(c)(3)status?

 
Response

Count

  93

  answered question 93

  skipped question 21

11. If no, have you filed your Articles of Incorporation with the Texas Secretary of State?

 
Response

Percent

Response

Count

Yes 84.2% 32

No 15.8% 6

  answered question 38

  skipped question 76
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12. In which category would you place your organization? 

 
Response

Percent

Response

Count

Arts and Culture 1.9% 2

Education 30.1% 31

Environment (animal welfare) 1.0% 1

Health 4.9% 5

Human Services 40.8% 42

International   0.0% 0

Religion 6.8% 7

Other (Advocacy, Membership, 

Grant-giving, Foundation, etc)
14.6% 15

  answered question 103

  skipped question 11

13. Would you describe your organization as faith-based?

 
Response

Percent

Response

Count

Yes 37.9% 39

No 62.1% 64

  answered question 103

  skipped question 11
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14. Does your organization provide mentoring services?

 
Response

Percent

Response

Count

Yes 58.3% 60

No 41.7% 43

  answered question 103

  skipped question 11

15. How would you describe the state of your organization today?

 
Response

Percent

Response

Count

Improving (making significant 

progress towards your goals)
67.0% 69

Stable 24.3% 25

Declining (facing challenges in 

achieving your goals)
8.7% 9

  answered question 103

  skipped question 11
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16. Please estimate your annual income and expenses. 

Total $

  <25,000 25,000-100,000
100,000-

250,000

250,000-

500,000

500,000-

1,000,000

1,000,000-

5,000,000
>5,000,000

Income:(IRS form 990 Line #12 OR 

best estimate)
14.1% (9) 18.8% (12) 15.6% (10) 14.1% (9) 10.9% (7) 17.2% (11) 9.4% (6)

Expense: (IRS form 990 Line #17 

OR best estimate)
14.1% (9) 20.3% (13) 14.1% (9) 12.5% (8) 14.1% (9) 14.1% (9) 10.9% (7)

Year

  2006 2007 2008

Income:(IRS form 990 Line #12 OR 

best estimate)
35.9% (23) 57.8% (37) 6.3% (4)

Expense: (IRS form 990 Line #17 

OR best estimate)
34.4% (21) 55.7% (34) 9.8% (6)

  answered question

  skipped question

17. What is your current fund balance (cash on hand)?

 
Response

Count

  60

  answered question 60

  skipped question 54
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18. Is the budget of your organization this year 

 
Response

Percent

Response

Count

Greater than last year 56.6% 43

Same as last year 32.9% 25

Less than last year 10.5% 8

  answered question 76

  skipped question 38

19. Please provide a percentage estimate of your funding from each of the following sources. The total should add up to 100%.

 
Response

Average

Response

Total

Response

Count

 Federal   28.64 1289 45

 State   16.50 627 38

 City   10.85 369 34

 Foundations   23.00 1127 49

 Corporations   9.51 371 39

 Individual   26.93 1454 54

 Fee for Service   22.33 670 30

 Other income (commercial activity, 

events, etc)
  16.03 593 37

  answered question 65

  skipped question 49
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20. Please rate the importance of each of the following areas to the long-term success of your organization.

  very important somewhat important somewhat unimportant very unimportant
Rating

Average

Response

Count

Leadership Development 76.0% (57) 18.7% (14) 2.7% (2) 2.7% (2) 1.32 75

Organizational Development 78.7% (59) 17.3% (13) 2.7% (2) 1.3% (1) 1.27 75

Program Development 72.0% (54) 22.7% (17) 2.7% (2) 2.7% (2) 1.36 75

Revenue Development Strategies 81.3% (61) 17.3% (13) 0.0% (0) 1.3% (1) 1.21 75

Community Engagement 70.3% (52) 24.3% (18) 2.7% (2) 2.7% (2) 1.38 74

 Other development activities not listed above 9

  answered question 75

  skipped question 39
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21. Please choose the most important priority for your organization's long-term success.

 
Response

Percent

Response

Count

Leadership Development 16.2% 12

Organizational Development 10.8% 8

Program Development 6.8% 5

Revenue Development Strategies 56.8% 42

Community Engagement 9.5% 7

  answered question 74

  skipped question 40

22. Please rate how important each of the following leadership development activities are to the long-term success of your organization 

  vey important somewhat important somewhat unimportant very unimportant
Rating

Average

Response

Count

Board Development 66.2% (49) 27.0% (20) 2.7% (2) 4.1% (3) 1.45 74

Staff and Professional Development 68.5% (50) 26.0% (19) 2.7% (2) 2.7% (2) 1.40 73

Recruiting and Training Volunteers 51.4% (37) 37.5% (27) 6.9% (5) 4.2% (3) 1.64 72

Leadership and Transition Planning 57.5% (42) 32.9% (24) 8.2% (6) 1.4% (1) 1.53 73

 Other leadership development activities not listed above 4

  answered question 74

  skipped question 40
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23. Please choose the most important priority for your organization's long-term success.

 
Response

Percent

Response

Count

Board Development 42.5% 31

Staff and Professional Development 26.0% 19

Recruiting and Training Volunteers 12.3% 9

Leadership and Transition Planning 19.2% 14

  answered question 73

  skipped question 41

24. Please rate how important each of the following organizational development activities are to the long-term success of your organization.

  very important somewhat important somewhat unimportant very unimportant
Rating

Average

Response

Count

Strategic Management 68.1% (49) 26.4% (19) 1.4% (1) 4.2% (3) 1.42 72

Human Resources 39.7% (29) 43.8% (32) 12.3% (9) 4.1% (3) 1.81 73

Information Technology 35.7% (25) 47.1% (33) 12.9% (9) 4.3% (3) 1.86 70

Accounting and Financial 

Management
56.9% (41) 34.7% (25) 6.9% (5) 1.4% (1) 1.53 72

Strategic Planning 65.8% (48) 30.1% (22) 2.7% (2) 1.4% (1) 1.40 73

Communications Strategy 57.7% (41) 35.2% (25) 4.2% (3) 2.8% (2) 1.52 71

 Other organizational development activities not listed above 2

  answered question 73

  skipped question 41
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